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Fashion brand ZUCCa is well-established
in the Land of the Rising Sun, but
continues to find room for growth. As
of late, the company has inaugurated
a second shop-in-shop in Osaka ‘s
bustling Umeda district, and this
time, it’ s on the premises of Hanshin
Umeda department store. The interior
design sees a renewed collaboration
with architecture and design practice
Moment. Similar to other retail spaces
created for ZUCCa, this shop-in-shop
features a design-led setting. Here,
a backdrop of inflated steel plates
form a bold yet striking backdrop.
Although hung in a rigid configuration,
each steel plate bears unforeseen,
individual distortions and wrinkles,
creating a subtle visual disorder in
the retail setting. The configuration
is overlaid with a wall-mounted metal
rail which presents garments from
ZUCCa ‘s newest women’ s and men’ s
collections. Additional furnishings
comprise a large tiered display table
and two smaller display units in a

contrasting white hue.
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The CAMPER store in the leafy downtown
district of Eixample in Barcelona has
been there for a couple of years, but as
of last month, a new retail concept has
been inaugurated in tandem with a brand
new interior by local designer Max Enrich.
The expansive floor-to-ceiling glass
fa ade has been retained, revealing
an immersion of lacquered birch wood,
capturing the entire ground floor, including
floor, walls and ceiling. The elongated
space has the feel of a shoe box and
sees backlit tiered shelving all around,
crafted from stainless steel. Two sizeable
fibreglass volumes take centre stage,
serving as both seating and additional
display units. A small sales counter sits
right next to the entrance, while a storage
and recessed display space sits right next
to the staircase leading to the CAMPER

store’ s mezzanine floor.
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XXX Habanero Hot Sauce label design
made for D Grande which is a True Tex-

Mex restaurant.

The well knonw Habanero pepper is the
main component of this tasty spicy and
fruity flavoured hot sauce. A well pairing
for mexican foods, like tacos, grilled
meats, or burgers, but it works well with
sea food too. Hot-chili fans will love this

Habanero experience!

The concept was to make a label for a
dark brown bottle, which calls for the
Habanero and hot sauce fans. The
restaurant main brand using the classic

black and white colors.

2025/10

Bkt 21



ﬁ I_I_l® H :I:. JEREMY Z U4+ s R £ A

M @ NTHLY

> EIAHARAS

) K B RE L I b dfE £t

T/ ARSCH KR

WA RBUHIR R &R

Lok S

% :400-666-8202

FEXER S A R AR AR, ek 2 DU TS A SERY SRBEFA T, ML LAY mIIRA] (ST B 242t
M2 477, LIRS — U R TR O S . RORIZ TR D [ TS A Sl AL BE 5 23 R T AL,
URERBON TIEIE BARY ST R THIRIRTT SR, BB ATIE sk - 22A - 138”7 ek, ik
PRUEIE S TR RE 1, KRR ME, SORKE Gk PPT)

HEBOENE D2

EBOEIET DIRH RN L, UIEAR R — L
i, A¥J GDP 2 J5ytPA LRy 23R & 1.5
JITCLA B RS8R = ST, ORI IR, FERR
TP BT B AR ST &R 4, b
qrAz L BT 1 7 O Bt L e B ST iR i,

L DT L U 35 i A S AR 22 DA R, PRt it
S AEp,

22 | Produced by JEREMY

ZTAGBIRY . ST BETHi N\ TE 53 4k

EPOEIL LR BTG (BL) - R E R
(B2) - &AL (B3) » =gl HiRlE
59 A =ENE XB2 + [1JENE xXB3, 70
Sy DA BT AT RN KR E S 5 Al I
2% ST Al AT HEAE N BB M I Lhin [ 1545
MR AT ST RIHEM (et 2 Ak, [
=52K) . BEEGHEREMERER (MET
32K) , XA EEEW S G HIZENERS
A R

2025/10 T

FLE: WOKREG O EER)

ExtR| 23



e |_|_|®H :I; JEREMY S0ttt A RSB L T A
HI M @ NTHLY

# K # ZPRBARTILZ S 8t HREBIMERAIRIT (&57)
# K # ZMREARIITHE 7 ¥ RS HIRERILIT

# [BK # ZPRERARSIL S 6 ¥ A K(eIBYIRER &

#EK# ZIBBARVITINS 5 P EEEBXRERRN
#EK# ZIRBBRVITINE 4 ¥ WEIEXERBEFT

#fEK # ZBREARVIT I 3 B EMERRRITEN
#EK# 2RBRVITIHE 23 REB/SHBAB DT

#EK# 2RARIITIHE 13 BERRATEEX
#EE#E 077 B ST AEZBEBRE NS

BLBRL# B

24 | Produced by JEREMY

# f&E # 55 001 HA:
# 8% # 25 002 HA:
# 8% # 55 003 HA:
# 895 # 25 004 HA:
# 8]1& # %5 005 HA:
# 8195 # 25 006 HA:
# 8% # 25 007 HA:
# 2814 # %5 008 HA:
# 815 # 55 009 HA:
# 875 # 55 010 HA:
#1895 # 5 011 HA:
# 18]7E # 25 012 HA:
# EE # 55 013 HA:
# 8% # 55 014 HA:
# 875 # 55 015 HA:
# 895 # €5 016 HA:
# fE9E # 55 017 HA:
# 1875 # €5 018 HA:
# 8% # 25 019 HA:

# f&& # 55 020 HA:

2025/10 T

BITRERB L EANR?

EhERT ST REIE AP NARIKEAE?
R TR TEERNEHBIEA?

E MBI EITIEER WK IP ER?
RS 2B EE?
EmhE el “RLh R
I"J2kSMLE Logo BEHIMZ D EIE?

W F RIS AFM R EBNENEE?
EMmEEERITE P RRBR2MHAY
B EEEE I RS TE L

) LE R LB BN AIE 1T K 5 = A R e
IRt SH IR RN TEETA?
T2 B IR A ?

S E S B RAE LI T SIIRITIF AR
SI RIS EE N E Dl an R R L M BE 7

R T R TEREERIRIT TR R

B TRAEMSEPIRITERSE

B S| RAIGITS RIEEEIRITEWLEX 5
E S| RIS AT HEED ) EL?

SI RGEIGITIE A T E B LR R

# BIEIED # 5 212 8. SIIRITRFEBRE, W “BEF+INEN"

080%E8%AF%9D

EKE&® | 25



e’ JEREMY SUA0E8 AR L T o _
|E|I_I_I IEH; M @ NTHLY 2025/10 e
ML | AA G n¢m
SI iR HRIL

TE /AR SZ e i K W 58 2 4 6 B

A (2RI B A A K 2 iR :400-666-8202

PRUEIEIR 2 . EBUE RO 5]

MNEEEWEWME, “HEMEEE” 5 “MEEKEERT" ZRIFFAELRRE. N
LR AT E Rl EAIA R, mEkry=EIRE] (SD R IERRXERR P ANRTEER —F, fK
B HHVE D TR B R RN IR T AL, 4RZI0 0 JLBTAY ST IR ITREIL SRR BEARE(L, N
XEEAZ, WEELATEN “BEER” B MR KRR, fE&E AR,
WMGr 7 UUERs, MRECKRIIHE ST RIHRIRTT R, REFHA, NNy KRBT,

RERTEERE: B SRR 5B R 17 1%

RFRE RN “PIE—F” 2R, APUZIEMeRuE &8 TSR EARE ) S E I, fFK
BAHEIRSS AN &, RZEETTEEFEME LIS, ol RIE7E T2 R B RZ ARl —

FEEAnPI R T TR B ERLR, s R E R K, SBOZERCERNPUEINIA -8 MARITSINEE
FESUSTTEARUE(L ST AZR: MITERL, JEANShERBIPRYIAG R, TE AT ¥ HAT 3% A, JEId 1-2
FREERE, RIEXE ST RIHEGRERER T VENR, BRzERA, AFY "SIkt +

wERAX” SLFEEE A, ST RIMEN A EE RS, Wb mEmENER “EHiRaE
BRER”  HITH TSR

BEREE, TEEFEN

N BFRRIERE, NERK

S SR
N REEER, ANIRAIRZSHTE
* SN KARF OV, A EEE

*ERN: EERSER, NHROMA

L IBEBSEEREMA A, FEFH AR

» BEFOZE, AETFERNER

REEE, THEZERETEIA

26 | Produced by JEREMY ki | 27



== |_|_|® H :I; JEREMY S0ttt A RSB L T A

M @ NTHLY

% TR ABOUT JEREMY

FENESNSIT O E
RSyl FF5R

KEZE, KHE; HENRE B B
k. BAR-—FREFTTFREESZIRITHE
RN, BEFRK, —BRDFIEELE
BE. RITRE. ITRE=E—Rrgit
B, BRERIUSENRBIIAARRE, L
BIRRNRIHEF WG, X FRMM. BE6.
. RBRFEMRL ERAE. RREERE
aquEL, AW REBEEN . ik S| EKE
R, FENTIRITERS . =17 ERA
ERL RGBSR NRE, RtLESTT
FIEVHERER.

W%

VAR, BRI mEE RIS,
WWER @S B k|

28 | Produced by JEREMY

Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.

Subordinate company Meticulous practice Professional team Brand results
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