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It has only been four years since Dior
added a dedicated men’ s boutique to
the existing women’ s store at Plaza
Indonesia, one of Jakarta ‘s leading
luxury shopping centres. Meanwhile
Indonesia ‘s luxury market has seen
a steady growth, and the Paris-based
fashion house has anticipated this
upward trend. Following a lengthy
renovation, which took about ten
months, the Paris-based fashion house
inaugurated an expanded new retail
space on the premises which carries
both womenswear and menswear.
Situated on the ground floor of the
multi-storey building, the boutique sees
separate entrances for the women’ s
and men’ s sections, and occupies two
levels. The interior design, created
by the brand’ s in-house design team
in the French capital, is elegant and
luminous, incorporating many of
Dior ‘s emblematic design codes along

the way.
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As the splendour of Rome continues to
pull an increasing number of visitors to its
doorstep, and for those with a penchant
for cool urban living, there’ s an alluring
new option where to lay one’ s head.
We’ re talking the newly opened art’ otel
Rome Pilazza Sallustio in the residential
downtown neighbourhood of Sallustiano,
situated only a few blocks away from the
lush grounds of Villa Borghese. Similar to
other art’ otel properties across Europe,
the new Roman outpost features an
interior design collaboration of designer
Eval Shoan of the Digital Space practice
with a leading contemporary artist, and
here, it’ s none other than Pietro Ruffo
whose works, all inspired by Rome ‘s rich
historic layers, grace the entire premises.
Mind you, Ruffo has collaborated with
iconic fashion houses Dior and Valentino,
and also the Vatican Apostolic Library,
and this art’ otel is home to the largest
permanent collection of the artist’ s work

to date.
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‘Instant power, C’ME is awesome” C’me
s to keep you visible and online at any
timel Whether it is an energetic attitude
towards life or equipment that never runs
out of power, C’ me represents the spirit
of young people who dare to charge, dare
to show off, and dare to live. Come with
C’ me, bring us with you, and let your

energy always be fulll
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.

Subordinate company Meticulous practice Professional team Brand results
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