


e |_|_|® H :I; JEREMY S0ttt A RSB L T A
HI M @ NTHLY

| BE1E Preface

RAERK + 2 EREM R IR LR E R, TRKXAH] Mz
s
AFIE 2012 F 6702 2018 £ 3 A —H & 47 92 1, faik A F

(ERPI B RO PSNER ML B2 T 5%, ZHTREERIE
PR B R,

MK A T AW E e TR B IRE &6, ¥r—H A FlE Rk
B 4.0 iR B EORIET 8 BAT0E “RmIET FPRAm,

EEIPMK | ER=FUER

2019 FERBERFT B (MBI LR) (BEERZHRET)
Grow in learning Gain in sharing EFERIE,. TR, RIELERNE F&G, BATRRRRFER
RITIER S IR, =AY,

18 K F TR 4% 252 O 3 118 1 U ML R T LRI AT AL BT IR
NANR =,

]
CELTIN %é?;

2020.4 .13

TN

4 | Produced by JEREMY



| CRECRARD MWE=

FEA: TONREPR AR E R A

thor: fRE D

N
JFRE, ANz, 2 T A E W

A 2=

T Eit

Bl Egw: JESGFE

wmE: (HEATERE)

JESSICA &4

| AU v P

et (fKi)

| BEhm ek
400-666-8202

| BEARHRA
289884595@qq.com

Al KRB, EIEMIE,

o3

2025/05 T

| H 3% CONTENTS

ST
2025 iR ERTEE
> iR |

I ——EOWE I i h

EERAPR S TEERRZEE FAFSaOn i e 52 S O ey e

SL i | DA S Story Eilat Bk, it

Wikt | BRI Thinking MU T it

VI i%it | LUMIRE g stikit

> BIRADRA

&1 ’ﬁiil]l‘ T 50 m bl i 3
# Wi # Hat
is TRIRAL

KT TRy

008

010

O

14

0l6

018

020

022

024

026

028

EkER| 7



== |_|_|® H :I:. JEREMY S0 t8 A RS B LT T
el M @ NTHLY

2025 323+ B if 7 8 3
Al BEGN + RO EUHF

> BRI

2025 4, BEHEIES LRI 5 R ERATHY, — &R NI H B
FTRES AN R — WS 40 AR 2 R W IR R TR, s B R 1R
FRARA KPS S Pk R,

AT WahBeit: QIR eS| %

AT AE BT SU A W8 EARAR) 2o EARUUR — i)
TH, Tt mr eIk, RERS DL A i 2 R B T
SHARERCR, WV R B N IR R E 2 T RETE. AL E
A DURYE SRR E TR E RS2 AR, A s AR BT %%,
PR BT HORHEEAIRCR . flan, —Smpr) S, dd
AT R DUBRIEA: iR 2 Rl XU I BE IR, 52 T Ui A AR R B 31T 61
AL TEIC IR, RORSR T A,

8 | Produced by JEREMY

2025/05 T

JIRUEESIL S 2SI &

JUT B8 e AR SRR W PR, SONURR SR LT R . &5k, BB, 7SR R
JUTZIRER I A G S5 HES, REURAEIE A 2 mi R ZI B A R R, BT Tn] BARAE S A R 7
M7= A ERE R B HARSZ AR BIRAE, DA—Rb R B 7 NS T S E AT, e, — AR
mi R RE 2% 32 HT BB AR SR A AR B RASR S BT E S, TH 308 (G A0, 3
AR

EE Y 3D R DI P % e

3D BARBIA T HED K s B T EANSZ A RIS, EIEHR 3D BURRENS LE™ b B s B R 175 6
MBERE R ER SR, 2L AR R Byl BSOS, TR RAE™ MR, T B AR IE 2 S A K 15 3
W, 3D HRARE RIS S R AR T A S 5 N EE T B B, 778 SR BURIA
3D HRIETH B R4 LRtRE &5 Mt AR MM N AT, 0568 S T F R,

b -7 0zl57 JEREMY NEWS

WL TR RIS

Bkt 9



e’ JEREMY S UG£ A RISEE T TE e
|E|I_I_I IEH‘ MONTHY 2025/05 et

D> Bl N AR

BiEt—iFhiHEMEA N E

1@ aa IR DL IR R, HAR. GRS P Strategy Carding
EHAT NS, TRETHRERLE.

T RV B AN (AR A R R BT 5, B

NF AW BRERER R SRS, Ak AR B

198 1 485 T 17 5K L 9 4 B O 11 % SI
(RIO RS, DAEL R SR A T T A,
WA Z A R A, B AR % THICA RS DR RTAREA = &%

it 77 % /Solution

Yo BEEHZKIE T BH IR G

T PRI, AEH, K. W o g e L ) 5 B
SR, REBAEENRREE, K

R R, AR, EHEAL R T REORI 2R
I — Hy 1 6 4 T 4R 1 - o g e = e 3
e

Yo HEMEKEFHAERRER

Yo HACARR P RS | & AR RER = 5
J — ) )
e LA 238 B AILTE 11 5 B 8% 54 45 n) B I%Z‘A}J + I%ﬁ + I%?%

Yo KA TR KRR EIR

EETEEM

https://www.jeremycn.com/shows/1/294

10 | Produced by JEREMY Ekdal 11



ﬁ I_I_l® H :I:. JEREMY Z U4+ s R £ A

M @ NTHLY

e ah X
AMEBEARYE, FNzsh K&,

|

B ELZENWHNIBY), WG, MEHEZD, 20 R
BEIE, LB AEE—fMAUE, M2 2%, BiXE
RHIZBH A MAAREEHN, NETTH P LSRN 42
[E i SU= BT S N =S 2 B S VARIE R =2 0

|

BRX

BN RFZN RTUE, —UEENERANBYE %G S
R R U,

18+ RER AR SR, ™EeaRRRARE, &1
180 R A% 1%, Bafb iRAEAVEDIRE S, B —FHE £
BEREWEAE T, AV, g T AR, T,
TEF KRB RMER, BEXKNZKE B S N F RSB EE
TR, ESCZEARS SR 77 NIE B M 1 2 A% 5 B I A2
7B Wi AT L

B7FIX

B CEERE “ARRT NES EREERNMEE, #H
VAERER L% JEMR . (R BIRLEH BT VA IR AR S5 A1 7= i, SNSRI,
PSRRI R, 18R XL R X, IR EER IR IR
KT AR 2P

12 | Produced by JEREMY

2025/05 T

ExHR 13



[E]

LIRS |

M @ NTHLY

eeip® JEREMY B Uil itz RIS 47 FE
Elll]

LI Er RN Sl 2 A R i

T ARSCRE THEM, ERKEIREINE AU R E K Z IR :400-666-8202

)ik R 2 DI R B DY B B e P i 1
(—) 0-1 ¥Efi (WIeNRIED)

X, BT EXE, fRRITRES
A YT S B AD 0 AT RE 0, B BO R LR E H AR
BRI E T K. HLWMEANR S WERN RS
TENLI, BRI @I R T S i 2 i 47,
RIMER LI R, NHRIRERSHER,
TR ERERIENFRAN, METKEE
N CEah . RIRERRN AR

(=) 1-10 B8R (XIRY 5k

BRI 5K, BIBNVEEFIZERR AN E
Ro KB AV KIEFRIRR, Flan
‘I CIMGERT RN, IEZRFEEK
T IS PR, R, PrBIHIE S0 #%
britE, AR AR T 3 AT/ Ao

15 7 an AR 55 77 T, fAT oK 1% T E B 4 Mk RS
SKU, fRE TOP20 J&&, MILEmMEEH, 1T
HEWK, FESSMFRERELRT, RIE
BN E/NT 5 oo, EIFE AR, D
MIEESA B, HOE S B R SR AR (L AR SE
POEY 5K, fEOKIRITRIE T B EEEARR T B
71, 10 K58 TRIAREBARBE (RIEN ] 5 BRI AL,
HX &g —, a5,

14 | Produced by JEREMY

(=) 10 - 100 #EEARL (BEXEHI)

S ABXERBEL, AN S B bR
MR —EXREE, FWARRIFNEITES I
WARG, MEIE VI, BRIRIIE, LaEE
2EVENE B EHERANER, RN, P8
HlE 2 EET SRR, BT MEAEE,

(P9) 100 - 1000 Hbrifl (AaSHEH])

AR, ©Ih 7 EE T 25ER AR
FRo KRB B EALHIEEM RS SOP,
WmoOHE - KB - XREFTOIEAR, I AL ik,
M ISR K M AR 55 30 78, W PR AR 55 TR E RIASE
8

TS REE, SOTE-ENRN, RIEX
2 T AR, A A R A IR o
beo BEAN, FIKILB ) @ L IE R AR,
MR B MAE, RECUAERS, FRH
1P B, WIREEL “BEERE « RS
QU TRAIRT TR, BRI IE
i, RSMTRFSFEAMNE, Bho
SRR,

2025/05 T

BIERRITFLERANEARAN S BT, HEERK, BEEHEARMARRAHM, FAKRIHR
BIEEEBARARTHERAC, ENMEMNEFL, EE2RFRTEER, B2 EF R,
FRERTPE L, fARARTNEERRNRITAT, SZFREFEM. &/ REHAE. K
AL DRSS BB BT B AR B, O B R PR BE I X S AL

B EMKXEAE A EM, Hm / MEAES, RS SRRSO D ZEREN, SERMEE
Kk, fORRIFER A EMRI B, BATLTEEREBRE A BAIUE OB R, HEN—
RINELZEEMN, EIHIEERE A RERY (FRED , ZZaB BT FR, HIBER YA
REERFHER, MEEMERE PR A5, RIEERE P RHERKMNFT, "itHEa / REAS,
W ORI 2 & P FRER, B&FEREZAE,

FERMBERL 7, SRR RIEARFRAT R S, Vet 2w 7= i, %
whe, BRTIRSAEMESZEMEIN, EANZT M S AMEERA L. R, HESATREG / R
S5 HABRAE, B T ARAIE R, SEEM.

k| 15



== |_|_|® H :I; JEREMY S0ttt A RSB L T A

M @ NTHLY

ST %3l | U\@ﬁ“ Story Ellat I?ﬂr Xl

) ASORE T EEM, ERCEREREE

Story Eilat Fij& IR IFFIFIKIGE T Eilat #EE
BEARNE EWMESEE =AM A, REH
TR I FOAE Q8 09 BT & FF R — D22 A — AR
72 LA 51 5 K Story 73

M T IXREH, B E R =B
ERIXE, SDXIEEA B CIRRFHIRHE,

IX AN 077 R Y 18 T P M A LB A 85 F O Y

RifE IR, zﬂ%ﬂixiﬁiﬂ?ﬁﬁ(ﬁﬁo fEH
=N, Story fif GRS H IR AN IS AR,
IX 2 it h 5 2 R S8 e AR L

16 | Produced by JEREMY

K7 R 1400-666-820

The design and planning of the Story
Eilat store began with the merger
of two adjacent retail spaces on
the Eilat Neptune boardwalk. The
existing stores and adjacent units
have been merged into one space -
now the largest Story branch in Israel.
Due to this merger, the store is naturally
divided into three clearly defined areas,

each with its own unique features.
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Thinking MU is a sustainable fashion brand
founded by Barcelona entrepreneurs
Pepe Bargu o and Miguel Castells in
2008. Interestingly, the brand only opened
Its first store in the capital of Catalonia
three years ago, and since then, its retall
network has gradually expanded in its
local market. Recently, Thinking MU's
third store opened in the center of San
Sebastian (locally known as Donostia
in Basque). The company occupies two
floors of a late 19th century building and
hired Basgue creative studio Pensando
en Blanco to carry out interior design
based on a contemporary reinterpretation
of the basic industrial style, creating a
sharp contrast with the building's classic
Ta ade. In fact, this obvious intentional
contrast creates an interesting spatial
experience due to the interaction of
different textures, finishes, and last but
not least, various white tones. The design
of Thinking MU retall space is regarded as
a real exhibition space, making full use of

the large french window of the building.
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In a world full of noise and speed, the time
we spend with ourselves is more precious
than ever before. However, what truly
sets these moments apart is the guality of
time and depth of comfort we experience.
That's why we created 'LUM| RE' - to
accompany you in moments of tranqullity,
from the first sight of a candle to every
scent it emits, enveloping you with delicate

scents and a peaceful feeling.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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